Advertising and Purchasing Decisions

Combined survey results

This document combines the top-line summaries and individual response records for the two Al advertising disclosure
scenarios.

Respondents

A Al creation was disclosed before the purchase decision. 223
B Al creation was learned after a satisfactory purchase; the advertisement had not disclosed it. 223
Combined Two separate SurveyMonkey Audience samples. 446

Document contents

1. Tranche A top-line results
2. Tranche A individual response appendix
3. Tranche B top-line results
4. Tranche B individual response appendix

Compilation note: The raw SurveyMonkey exports use one column for each response option. For readability, this PDF converts each set of option columns into one answer
field per question. Respondent order and values are unchanged.

Completely blank export fields omitted from the appendix: IP Address, Email Address, First Name, Last Name.
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Tranche A: Top-line results

Imagine you see an online advertisement for a product you had not planned to buy. The advertisement clearly states that its words and images were created entirely using
artificial intelligence, or Al. The advertisement convinces you to buy the product. After using it, you are satisfied with your purchase.

Source file: A - Advertising and Purchasing Decisions - Top Line.xIsx

Q1. Based on this situation, how much would you trust the brand that advertised the product?

Answer choice Share Count
A great deal 38.57% 86
A fair amount 38.12% 85
Not too much 15.25% 34
Not at all 8.07% 18

Answered: 223 | Skipped: 0

Q2. How likely would you be to buy another product from this brand?

Answer choice Share Count
Very likely 37.22% 83
Somewhat likely 42.60% 95
Not too likely 12.56% 28
Not at all likely 7.62% 17

Answered: 223 | Skipped: 0

Q3. How much, if at all, would you regret buying the product?

Answer choice Share Count
Alot 27.80% 62
Some 25.56% 57
Not too much 30.04% 67
Not at all 16.59% 37

Answered: 223 | Skipped: 0
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Q4. How much, if at all, would you feel misled by the brand?
Answer choice
Alot
Some
Not too much

Not at all
Answered: 223 | Skipped: 0

Q5. How likely would you be to recommend this brand to someone else?
Answer choice
Very likely
Somewhat likely
Not too likely
Not at all likely

Answered: 223 | Skipped: 0

Q6. How much, if at all, would you feel manipulated by the advertisement?
Answer choice
Alot
Some
Not too much

Not at all

Answered: 223 | Skipped: 0

Share

31.84%
25.11%
21.97%
21.08%

Share

36.77%
36.32%
16.59%
10.31%

Share

29.60%
32.74%
20.63%
17.04%

Count
71
56
49
47

Count
82
81
37
23

Count
66
73
46
38

Q7. How important is it for brands to tell consumers when an advertisement has been created entirely using Al?

Answer choice
Very important
Somewhat important
Not too important

Not at all important

Answered: 223 | Skipped: 0
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Share
66.82%
26.01%
4.93%
2.24%

Count
149
58

11

5
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Q8. How important would it be to you to know that a person reviewed and approved an Al-generated advertisement before it was published?

Answer choice
Very important
Somewhat important
Not too important

Not at all important
Answered: 223 | Skipped: 0
Age

Answer choice

<18

18-29

30-44

45-60

> 60

Answered: 223 | Skipped: 0

Device Type
Answer choice
iOS Phone / Tablet
Android Phone / Tablet
Other Phone / Tablet
Windows Desktop / Laptop
MacOS Desktop / Laptop
Other

Answered: 223 | Skipped: 0
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Share
61.88%
26.01%
8.52%
3.59%

Share
0.00%
8.07%
41.26%
30.94%
19.73%

Share
30.04%
61.43%
0.00%
6.73%
1.35%
0.45%

Count
138
58

19

8

Count

18
92
69
44

Count
67
137

15
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Gender
Answer choice
Male
Female
Non-binary
A gender not listed here

Prefer not to answer
Answered: 223 | Skipped: 0

Household Income
Answer choice
$0-$9,999
$10,000-$24,999
$25,000-$49,999
$50,000-$74,999
$75,000-$99,999
$100,000-$124,999
$125,000-$149,999
$150,000-$174,999
$175,000-$199,999
$200,000+

Prefer not to answer

Answered: 223 | Skipped: 0
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Share
42.15%
57.85%
0.00%
0.00%
0.00%

Share
4.48%
3.14%
7.17%
12.11%
17.94%
10.76%
9.42%
17.94%
10.31%
4.48%
2.24%

Count
94
129

Count

10

16
27
40
24
21
40
23
10
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Major US Region
Answer choice
East North Central
East South Central
Middle Atlantic
Mountain
New England
Pacific
South Atlantic
West North Central
West South Central

US Territories

Answered: 221 | Skipped: 2
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Share
11.76%
4.52%
13.12%
3.17%
3.62%
27.60%
21.72%
4.07%
10.41%
0.00%

Count
26
10
29

61
48

23
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Tranche A: Individual response appendix

The following tables contain all 223 individual response records from A - Advertising and Purchasing Decisions - All Responses.xIsx.

Tranche A response records: Q1-Q8

119189049102
119189048313
119189048207
119189047847
119189046893
119189046826
119189046482
119189046466
119189046292
119189046280
119189046207
119189046174
119189046133
119189045743
119189045127
119189043136
119189042291
119189006228
119188996800
119188945256
119188929621
119188919786
119188915288
119188896983
119188888280
119188875656
119188868336
119188821213
119188819084
119188818504
119188818184
119188814954
119188811370
119188808544
119188794805
119188792331
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A fair amount
A fair amount
A great deal
A great deal
A great deal
A fair amount
A great deal
A great deal
A great deal
A great deal
A great deal
A great deal
A great deal
A fair amount
A great deal
A great deal
A great deal
A great deal
Not too much
A fair amount
A fair amount
Not too much
A great deal
A fair amount
Not at all

A great deal
A great deal
A great deal
A fair amount
A fair amount
A great deal
A fair amount
A fair amount
A great deal
A great deal

A fair amount

Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Very likely

Very likely

Very likely

Very likely

Very likely

Very likely

Very likely

Very likely

Very likely

Very likely

Very likely

Very likely

Not too likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Not at all likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Very likely

Very likely
Somewhat likely
Very likely

Very likely

Somewhat likely

Not too much
Some

Alot

Alot

Alot

Not too much
Alot

Not at all
Alot

Some

Alot

Some

Some

Not too much
Alot

Alot

Alot

Alot

Some

Not too much
Some

Not too much
Not at all

Not too much
Alot

Alot

Alot

Alot

Not too much
Not too much
Not at all

Not too much
Not at all
Alot

Alot

Not too much

Alot

Not too much
Alot

Alot

Some

Some

Alot

Not at all
Alot

Alot

Alot

Alot

Some

Not too much
Alot

Alot

Alot

Alot

Some

Not at all
Alot

Some

Not at all

Not too much
Alot

Some

Alot

Alot

Not too much
Not too much
Not at all

Not at all

Not at all
Alot

Alot

Not too much

Somewhat likely
Somewhat likely
Very likely

Very likely

Very likely
Somewhat likely
Very likely

Very likely

Very likely

Very likely

Very likely

Very likely

Very likely
Somewhat likely
Very likely

Very likely

Very likely

Very likely

Not too likely
Somewhat likely
Not too likely
Somewhat likely
Very likely

Not too likely
Not at all likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Not at all likely
Somewhat likely
Somewhat likely
Very likely

Very likely

Somewhat likely

Some
Some
Some
Alot
Alot
Some
Alot

Not at all
Alot
Alot
Alot
Some
Some
Some
Some
Alot
Alot
Alot
Some
Not at all
Alot

Not too much
Not at all
Some
Alot
Some
Some
Alot
Some
Not at all
Not at all
Not too much
Not too much
Alot
Alot

Some

Very important
Somewhat important
Very important

Very important

Very important
Somewhat important
Very important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Not too important
Very important

Very important

Very important

Very important

Very important

Very important

Very important
Somewhat important
Somewhat important
Somewhat important
Very important

Very important
Somewhat important
Very important

Very important
Somewhat important
Very important

Very important

Very important

Very important
Somewhat important

Somewhat important

Somewhat important
Somewhat important
Very important

Very important
Somewhat important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Very important

Very important

Not too important
Very important

Very important

Very important

Very important

Very important

Very important

Very important

Not too important
Not too important
Somewhat important
Not at all important
Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Somewhat important
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Respondent ID Q2 Buy again Q3 Regret Q4 Misled Q5 Recommend Q6 Manipulated Q7 Disclosure

119188786643
119188781849
119188776595
119188767129
119188765331
119188760840
119188754108
119188752777
119188752067
119188750457
119188746385
119188734152
119188724564
119188721013
119188717356
119188707519
119188706590
119188701135
119188700334
119188700291
119188700300
119188699494
119188699967
119188699832
119188699793
119188699361
119188699271
119188699305
119188699099
119188698984
119188698938
119188698884
119188698845
119188698627
119188698495
119188698585
119188698464
119188698359
119188698322
119188698292
119188698005
119188697304
119188692593

A great deal
A great deal
Not too much
A great deal
A fair amount
A great deal
A fair amount
Not too much
A fair amount
A fair amount
Not too much
A great deal
A great deal
Not too much
Not too much
A fair amount
A fair amount
A great deal
A great deal
A great deal
A great deal
A fair amount
Not at all

Not too much
A fair amount
Not too much
A fair amount
A great deal
A fair amount
A fair amount
A fair amount
A fair amount
Not too much
A great deal
A fair amount
A fair amount
A fair amount
A great deal
A fair amount
A great deal
Not too much
A great deal

A great deal

Somewhat likely
Very likely

Not at all likely
Very likely
Somewhat likely
Very likely

Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Not too likely
Very likely

Very likely

Not too likely
Not too likely
Somewhat likely
Not too likely
Very likely

Very likely

Very likely

Very likely
Somewhat likely
Not at all likely
Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Not too likely
Somewhat likely
Somewhat likely
Not too likely
Somewhat likely
Very likely
Somewhat likely
Very likely

Not too likely
Very likely

Very likely
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Some

A lot

Some

Alot

Not at all
Alot

Not too much
Not at all

Not at all

Not too much
Some

Alot

Some

Some

Not too much
Not too much
Some

Not at all

Not at all
Alot

Not at all

Not too much
Some

Some

Some

Not too much
Not at all

Not at all
Some

Some

Not at all
Some

Some

Some

Not too much
Some

Alot

Some

Not too much
Not at all

Not too much
Alot

Alot

Alot

A lot

Some

Alot

Some

Alot

Not at all

Not at all

Not at all

Not too much
Some

Alot

Alot

A lot

Some

Not too much
Some

Not at all

Not at all
Alot

Not at all

Not too much
Alot

Not too much
Some

Not at all
Some

Not at all
Some

Not too much
Not at all

Not at all
Some

Alot

Not too much
Not too much
Alot

Some

Not too much
Not at all

Not too much
Alot

Alot

Somewhat likely
Very likely

Not too likely
Very likely

Very likely

Very likely

Very likely

Very likely
Somewhat likely
Very likely

Not too likely
Very likely
Somewhat likely
Not at all likely
Not too likely
Somewhat likely
Somewhat likely
Very likely

Very likely

Very likely

Very likely

Not too likely
Not at all likely
Not too likely
Somewhat likely
Not too likely
Somewhat likely
Very likely

Not too likely
Not at all likely
Very likely
Somewhat likely
Not too likely
Somewhat likely
Not too likely
Not too likely
Somewhat likely
Very likely
Somewhat likely
Very likely

Not too likely
Very likely

Very likely

Some

A lot

Some

Alot

Not at all
Alot

Not too much
Alot

Not at all

Not too much
Some

Alot

Some

A lot

Some

Some

Not too much
Not too much
Some

Alot

Not at all
Some

Alot

Not too much
Some

Some

Some

Not at all
Some

Not too much
Some

Not at all
Some

Some

Not too much
Not too much
Some

Some

Not too much
Not too much
Not too much
Alot

Alot

Somewhat important
Very important

Very important

Very important

Very important

Very important
Somewhat important
Very important
Somewhat important
Very important

Very important

Very important
Somewhat important
Very important

Very important
Somewhat important
Not too important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Very important
Somewhat important
Very important
Somewhat important
Very important

Very important

Very important

Very important
Somewhat important
Not too important
Somewhat important
Very important

Very important
Somewhat important
Somewhat important
Not too important
Somewhat important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Very important
Somewhat important
Very important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Very important

Not too important
Not too important
Somewhat important
Not too important
Very important

Very important

Very important

Very important

Very important

Very important
Somewhat important
Somewhat important
Very important
Somewhat important
Very important

Very important

Very important

Very important
Somewhat important
Somewhat important
Somewhat important
Very important
Somewhat important
Somewhat important
Very important

Very important
Somewhat important
Somewhat important
Very important

Very important
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Respondent ID Q2 Buy again Q3 Regret Q4 Misled Q5 Recommend Q6 Manipulated Q7 Disclosure

119188683739
119188681774
119188680512
119188677968
119188673359
119188669373
119188667796
119188667710
119188662553
119188664571
119188663049
119188659964
119188658262
119188656265
119188653511
119188653465
119188651883
119188649883
119188649594
119188648941
119188647714
119188646034
119188645672
119188643293
119188639787
119188635554
119188630443
119188630243
119188628052
119188628036
119188626917
119188626521
119188622385
119188621022
119188621908
119188620525
119188619949
119188618692
119188618305
119188615721
119188614631
119188614394
119188613873

A great deal
A fair amount
A fair amount
A fair amount
A fair amount
A great deal
A fair amount
A great deal
Not too much
A great deal
A fair amount
A fair amount
A great deal
A great deal
A fair amount
A great deal
A great deal
A fair amount
A great deal
A fair amount
A fair amount
A great deal
A great deal
Not too much
Not at all

Not too much
Not at all

A fair amount
A great deal
A great deal
A fair amount
A great deal
A fair amount
A fair amount
A fair amount
A great deal
Not too much
A fair amount
Not too much
A great deal
Not too much
A great deal

A great deal

Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely

Not too likely
Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely

Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely

Very likely

Not too likely
Not at all likely
Not too likely
Not at all likely
Somewhat likely
Very likely

Very likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Very likely

Very likely

Not too likely
Very likely

Not too likely
Very likely
Somewhat likely
Very likely

Very likely
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Alot

Some

Some

Not at all

Not at all

Not too much
Not at all

Not at all

Not at all
Alot

Alot

Not too much
Alot

Not at all

Not too much
Alot

Not at all

Not too much
Alot

Some

Some

Alot

Alot

Some

Some

Not too much
A lot

Not at all
Alot

Some

Not at all
Alot

Not too much
Not too much
Not too much
Alot

Some

Not too much
Some

Alot

Not too much
Not too much

Alot

Some
Some
Some
Not at all
Not at all
Not at all
Not at all
Not at all
Not too much
Alot
Some
Alot
Some
Not at all
Some
Alot

Not at all
Some
Some
Some
Some
Alot
Alot
Alot
Alot

Not too much
A lot

Not at all
Alot

Not at all
Not at all
Alot
Some
Not too much
Not at all
Alot
Alot

Not at all
A lot
Alot
Alot

Not too much

Alot

Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely

Not too likely
Somewhat likely
Very likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Very likely

Very likely

Not too likely
Very likely
Somewhat likely
Somewhat likely
Very likely

Very likely

Not at all likely
Not at all likely
Not too likely
Not at all likely
Somewhat likely
Very likely

Very likely

Not too likely
Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely

Not at all likely
Very likely

Not at all likely
Very likely

Not too likely
Somewhat likely

Very likely

Alot

Some

Not too much
Not at all

Not at all

Not at all

Not at all

Not at all

Not at all
Alot

Some

Some

Some

Not at all

Not at all
Alot

Not too much
Some

Some

Some

Some

Not at all
Some

Alot

Alot

Not too much
A lot

Not at all
Alot

Not too much
Not too much
Alot

Alot

Some

Not at all
Alot

Alot

Not at all
Some

Alot

Not at all
Some

Alot

Somewhat important
Somewhat important
Very important

Not at all important
Not at all important
Somewhat important
Somewhat important
Very important

Very important

Very important
Somewhat important
Not too important
Somewhat important
Somewhat important
Very important

Very important

Very important

Very important

Very important
Somewhat important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important

Not too important
Very important

Very important

Very important
Somewhat important
Very important

Very important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Very important
Somewhat important
Very important

Not too important
Not at all important
Very important
Somewhat important
Not at all important
Somewhat important
Very important
Somewhat important
Not too important
Very important

Not too important
Not too important
Very important

Very important

Not too important
Somewhat important
Somewhat important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important

Very important

Very important

Very important
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Respondent ID Q2 Buy again Q3 Regret Q4 Misled Q5 Recommend Q6 Manipulated Q7 Disclosure

119188613565
119188612832
119188612701
119188609369
119188609214
119188609089
119188607780
119188606782
119188605485
119188604777
119188601835
119188601189
119188600204
119188599468
119188598950
119188598702
119188596030
119188596573
119188596712
119188595710
119188593098
119188592982
119188591135
119188592682
119188589437
119188588674
119188588417
119188587657
119188586949
119188586799
119188586462
119188586434
119188585760
119188585039
119188584566
119188583909
119188583497
119188583076
119188582928
119188582352
119188578951
119188577343
119188576537

A fair amount
Not too much
A great deal
A great deal
A fair amount
A great deal
A great deal
A great deal
A great deal
A great deal
A fair amount
A great deal
A fair amount
A fair amount
A fair amount
Not too much
Not too much
A fair amount
A great deal
Not too much
A fair amount
A great deal
A fair amount
A great deal
Not too much
Not at all

Not too much
Not too much
A fair amount
A great deal
A fair amount
Not too much
Not too much
Not too much
A fair amount
A great deal
Not at all

A fair amount
A fair amount
Not too much
A fair amount
A great deal

A fair amount

Not too likely
Not at all likely
Very likely

Very likely
Somewhat likely
Very likely

Very likely

Very likely

Very likely

Very likely
Somewhat likely
Very likely

Very likely
Somewhat likely
Not too likely
Not too likely
Not too likely
Somewhat likely
Very likely
Somewhat likely
Very likely

Very likely
Somewhat likely
Very likely

Not too likely
Not at all likely
Somewhat likely
Not too likely
Somewhat likely
Somewhat likely
Somewhat likely
Not too likely
Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Not at all likely
Somewhat likely
Very likely

Not too likely
Somewhat likely
Very likely

Somewhat likely
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Not too much
Some

Not at all
Alot

Not too much
Alot

Alot

Not too much
Alot

Alot

Not too much
Alot

Not too much
Not at all

Not too much
Some

Not too much
Not too much
Not too much
Not at all

Not too much
Alot

Not too much
Some

Some

Not too much
Not too much
Some

Not too much
Some

Not at all
Some

Not too much
Some

Not at all
Alot

Alot

Not too much
Not too much
Some

Not too much
Not at all

Some

Not too much
Some

Not at all
Alot

Not too much
Alot

Alot

Not at all
Alot

Alot

Some

Some

Not too much
Some

Some

Some

Some

Not too much
Not too much
Some

Not too much
Alot

Not too much
Some

Some

Not too much
Some

Some

Not too much
Some

Not too much
Alot

Some

Some

Not at all

Not too much
Not too much
Not at all

Not at all
Some

Not too much
Not at all

Not too much

Not too likely
Somewhat likely
Very likely

Very likely
Somewhat likely
Very likely

Very likely

Very likely

Very likely

Very likely
Somewhat likely
Very likely

Very likely

Not too likely
Not too likely
Not too likely
Not at all likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Very likely

Not too likely
Not too likely
Not too likely
Not too likely
Somewhat likely
Somewhat likely
Somewhat likely
Not at all likely
Not too likely
Not too likely
Somewhat likely
Very likely

Not at all likely
Somewhat likely
Somewhat likely
Not at all likely
Somewhat likely
Very likely

Somewhat likely

Not too much
Some

Not at all
Alot

Not too much
Alot

Alot

Not at all
Alot

Alot

Not too much
Not too much
Not too much
Some

Some

Some

Some

Some

Not at all
Alot

Some

Alot

Not too much
Some

Some

Not too much
Alot

Some

Not at all
Some

Alot

Alot

Alot

Some

Not at all

Not too much
Not too much
Some

Some

Some

Some

Not at all

Not too much

Very important

Very important

Not at all important
Very important
Somewhat important
Very important

Very important
Somewhat important
Very important

Very important

Not at all important
Somewhat important
Very important

Very important

Very important
Somewhat important
Very important
Somewhat important
Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important
Somewhat important
Very important
Somewhat important
Somewhat important
Somewhat important
Very important

Very important

Very important
Somewhat important
Very important

Very important

Very important
Somewhat important
Very important

Very important

Not too important
Very important

Somewhat important

Somewhat important
Very important

Not at all important
Very important

Not too important
Very important

Very important
Somewhat important
Very important

Very important
Somewhat important
Very important
Somewhat important
Very important

Very important
Somewhat important
Not too important
Somewhat important
Very important
Somewhat important
Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important
Somewhat important
Not too important
Somewhat important
Not at all important
Somewhat important
Very important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Very important

Not too important
Very important

Not too important
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Respondent ID Q2 Buy again Q3 Regret Q4 Misled Q5 Recommend Q6 Manipulated Q7 Disclosure

119188573895
119188574321
119188573867
119188573312
119188571944
119188571214
119188571128
119188570062
119188570314
119188569304
119188568400
119188567419
119188568174
119188567855
119188564337
119188563421
119188562502
119188561340
119188559924
119188559062
119188558856
119188557251
119188556877
119188556376
119188554135
119188554094
119188550667
119188550644
119188550523
119188548741
119188548198
119188548146
119188546417
119188546392
119188546213
119188543441
119188536936
119188536259
119188535990
119188535039
119188534051
119188533964
119188533242

Advertising and Purchasing Decisions - combined survey results

A fair amount
Not at all

Not too much
A great deal
A fair amount
Not too much
A fair amount
Not at all

Not too much
A fair amount
Not at all

A fair amount
A fair amount
A great deal
A fair amount
Not at all

A great deal
A fair amount
Not too much
A fair amount
Not at all

A great deal
A great deal
A great deal
A fair amount
A fair amount
Not at all

A fair amount
A fair amount
A fair amount
A fair amount
A fair amount
A great deal
A fair amount
Not at all

A great deal
Not at all

Not too much
A fair amount
A fair amount
A fair amount
Not at all

A fair amount

Very likely

Not at all likely
Not too likely
Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Not too likely
Somewhat likely
Very likely

Not at all likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Not at all likely
Very likely
Somewhat likely
Not too likely
Somewhat likely
Not at all likely
Somewhat likely
Very likely

Very likely
Somewhat likely
Somewhat likely
Not at all likely
Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Not too likely
Very likely

Very likely

Not at all likely
Somewhat likely
Not at all likely
Not too likely
Somewhat likely
Somewhat likely
Somewhat likely
Not too likely

Somewhat likely

Not too much
Some

Not too much
Alot

Some

Some

Some

Some

Not too much
Not at all
Alot

Not at all
Some

Alot

Not too much
Alot

Not too much
Not too much
Some

Not too much
Alot

Not at all
Some

Alot

Not too much
Some

A lot

Not at all
Some

Some

Not too much
Not too much
Alot

Not at all

Not at all

Not too much
Some

Not too much
Not too much
Not too much
Not too much
Not at all

Not too much

Not too much
Some

Not too much
Alot

Not too much
Not too much
Some

Some

Not too much
Not too much
Some

Not at all

Not too much
Some

Not too much
Alot

Not at all

Not too much
Alot

Some

Alot

Not at all
Some

Alot

Not at all
Some

A lot

Not at all

Not too much
Some

Not at all
Some

Alot

Not too much
Not at all

Not at all

Not too much
Some

Not too much
Not too much
Some

Not at all

Not too much

Somewhat likely
Not at all likely
Somewhat likely
Very likely
Somewhat likely
Not too likely
Somewhat likely
Not at all likely
Somewhat likely
Somewhat likely
Not at all likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Not at all likely
Somewhat likely
Somewhat likely
Not too likely
Not too likely
Not at all likely
Very likely

Very likely

Very likely
Somewhat likely
Somewhat likely
Not at all likely
Somewhat likely
Not too likely
Somewhat likely
Somewhat likely
Not too likely
Very likely

Very likely

Not at all likely
Somewhat likely
Somewhat likely
Not too likely
Somewhat likely
Somewhat likely
Somewhat likely
Not too likely

Somewhat likely

Not too much
Not too much
Not at all
Alot

Not too much
Some

Some

Alot

Not too much
Not too much
Some

Not too much
Some

Not too much
Some

Alot

Not too much
Not at all
Alot

Some

Alot

Not at all
Alot

Alot

Not at all

Not too much
Not at all

Not too much
Some

Some

Not at all
Some

Alot

Not too much
Some

Not too much
Alot

Alot

Not too much
Not too much
Not too much
Alot

Not too much

Somewhat important
Very important

Very important

Very important
Somewhat important
Very important
Somewhat important
Very important

Very important

Very important

Very important

Not at all important
Very important

Very important
Somewhat important
Very important

Not too important
Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important

Very important
Somewhat important
Very important

Very important

Not too important
Very important

Not too important
Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important

Very important
Somewhat important
Not too important
Very important

Very important

Very important

Very important

Very important

Very important

Not too important
Very important
Somewhat important
Very important

Very important
Somewhat important
Very important
Somewhat important
Very important

Very important
Somewhat important
Not at all important
Not too important
Very important

Very important

Very important

Very important

Very important

Very important

Very important
Somewhat important
Somewhat important
Somewhat important
Somewhat important
Not too important
Very important

Very important
Somewhat important
Very important

Very important
Somewhat important
Very important

Not at all important
Somewhat important
Very important
Somewhat important
Somewhat important
Very important

Very important
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Respondent ID Q2 Buy again Q3 Regret Q4 Misled Q5 Recommend Q6 Manipulated Q7 Disclosure

119188530005
119188529637
119188526855
119188526287
119188523852
119188523392
119188523400
119188516948
119188516857
119188516577
119188516377
119188516093
119188516079
119188515774
119188515564

Advertising and Purchasing Decisions - combined survey results

Not at all

A great deal
A great deal
A fair amount
A fair amount
Not at all

Not too much
A great deal
A great deal
A great deal
A great deal
Not at all

A great deal
A great deal
A great deal

Not at all likely
Very likely

Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Not too likely
Very likely
Somewhat likely
Very likely

Very likely

Not at all likely
Very likely

Very likely

Very likely

Alot

Not at all
Alot

Not too much
Not too much
Some

Some

Not too much
Some

Alot

Alot

Alot

Alot

Some

Alot

Alot

Not at all
Alot

Not too much
Not at all
Alot
Alot

Not at all
Some
Alot
Alot
Alot
Alot

A lot
Alot

Not at all likely
Very likely

Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Not too likely
Very likely
Somewhat likely
Very likely

Very likely

Not at all likely
Very likely

Very likely

Very likely

Alot

Not at all
Alot

Not at all
Some
Not at all
Some
Not too much
Some
Alot
Alot
Alot
Some

A lot
Alot

Very important
Very important
Very important
Very important
Very important
Very important
Very important
Very important
Somewhat important
Very important
Very important
Very important
Very important
Very important
Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important

Not at all important
Very important
Somewhat important

Very important
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Tranche A respondent profile and collection metadata

119189049102

119189048313

119189048207

119189047847

119189046893

119189046826

119189046482

119189046466

119189046292

119189046280

119189046207

119189046174

119189046133

119189045743

119189045127

119189043136

119189042291

119189006228

119188996800

119188945256

119188929621

119188919786

119188915288

119188896983

119188888280

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

2026-08-26 03:14:15

2026-08-26 03:12:30

2026-08-26 03:00:54

2026-08-26 03:11:08

2026-08-26 03:08:29

2026-08-26 03:08:50

2026-08-26 03:05:58

2026-08-26 03:07:26

2026-08-26 03:07:19

2026-08-26 03:07:18

2026-08-26 03:06:54

2026-08-26 03:07:06

2026-08-26 03:06:54

2026-08-26 03:04:04

2026-08-26 03:04:25

2026-08-26 03:01:40

2026-08-26 03:00:27

2026-08-26 01:08:47

2026-08-26 00:41:37

2026-08-25 22:28:19

2026-08-25 21:50:49

2026-08-25 20:35:42

2026-08-25 21:18:46

2026-08-25 20:39:44

2026-08-25 20:23:36

2026-08-26 03:14:40

2026-08-26 03:12:51

2026-08-26 03:12:33

2026-08-26 03:11:41

2026-08-26 03:09:13

2026-08-26 03:09:01

2026-08-26 03:08:10

2026-08-26 03:08:07

2026-08-26 03:07:40

2026-08-26 03:07:40

2026-08-26 03:07:29

2026-08-26 03:07:25

2026-08-26 03:07:19

2026-08-26 03:06:20

2026-08-26 03:04:45

2026-08-26 03:02:32

2026-08-26 03:00:50

2026-08-26 01:09:01

2026-08-26 00:42:32

2026-08-25 22:29:53

2026-08-25 21:52:26

2026-08-25 21:31:07

2026-08-25 21:20:09

2026-08-25 20:40:46

2026-08-25 20:24:30

Advertising and Purchasing Decisions - combined survey results
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26d19balach76860b2b0ch4
dge

6449db8lalalde443a07807
016

50f4a3a2396c255ada87b90
62f

55a4fe4f4789e6fec3110c98
15

070863ba9c32555e49999bd
0f7

709e1db7d0c52d79f489970f
c0

2ff1a8318b7849713c02801a
d3

aeda6f29e8ea2bd3912686¢
a99

49060f1c37aa5fe39e781bdd
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ffb1abf77210914c97{379427
6

5113ae6aa97350d17c9b9b7
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991d90ffb70fec6c7f3e54ead
1

f5e0ad3db7785efa2alf3cff6
4

3ff5d477f35132a89cf57b13ff

c6fba2164045cdbb41c4391a
f9

3fc728bbae99d83d4c662ae
lee

136e664bce9f77af47186feb
45

30599e3a79bbbe6c43bb5d8
829

83bf0a590ed43d38955d632
b67

8aaebh309384c0a7aada5c3d
5e9

462fch253f7ebd8f48762af77
6

aeddc28b201e4a0e65c31d9
b4

16fh3c962283623ff3c482a0
81

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

Male

Male

Male

Male

Male

Male

Female

Female

Female

Male

Female

Female

Female

Female

Female

Female

Female

Male

Female

Male

Female

Male

Female

Female

Male

30-44

30-44

30-44

30-44

30-44

30-44

45-60

45-60

45-60

30-44

45-60

> 60

> 60

45-60

45-60

45-60

30-44

45-60

18-29

> 60

30-44

45-60

30-44

Pacific

Pacific

Pacific

West South

Central

West South

Central

South Atlantic

Pacific

South Atlantic

South Atlantic

West South

Central

Pacific

Pacific

Pacific

Pacific

Pacific

Pacific

Pacific

Pacific

East North Central

West North

Central

East North Central

South Atlantic

South Atlantic

Mountain

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

iOS Phone / Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

iOS Phone / Tablet

iOS Phone / Tablet

Android Phone /
Tablet

Android Phone /
Tablet

iOS Phone / Tablet

iOS Phone / Tablet

Android Phone /
Tablet

$125,000-$149,999

$175,000-$199,999

$125,000-$149,999

$150,000-$174,999

$150,000-$174,999

$200,000+

$75,000-$99,999

$150,000-$174,999

$175,000-$199,999

$150,000-$174,999

$175,000-$199,999

$175,000-$199,999

$150,000-$174,999

$75,000-$99,999

$150,000-$174,999

$175,000-$199,999

$25,000-$49,999

$125,000-$149,999

$10,000-$24,999

$125,000-$149,999

$50,000-$74,999

$100,000-$124,999

$100,000-$124,999

$75,000-$99,999

$75,000-$99,999
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119188875656

119188868336

119188821213

119188819084

119188818504

119188818184

119188814954

119188811370

119188808544

119188794805

119188792331

119188786643

119188781849

119188776595

119188767129

119188765331

119188760840

119188754108

119188752777

119188752067

119188750457

119188746385

119188734152

119188724564

119188721013

119188717356

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

2026-08-25 20:00:42

2026-08-25 19:46:47

2026-08-25 18:02:16

2026-08-25 18:11:44

2026-08-25 18:10:39

2026-08-25 18:05:36

2026-08-25 18:05:47

2026-08-25 18:01:19

2026-08-25 17:54:41

2026-08-25 17:31:32

2026-08-25 17:27:41

2026-08-25 17:09:53

2026-08-25 17:09:10

2026-08-25 17:00:34

2026-08-25 16:46:43

2026-08-25 16:43:26

2026-08-25 16:36:37

2026-08-25 16:27:35

2026-08-25 16:24:57

2026-08-25 16:24:02

2026-08-25 16:20:52

2026-08-25 16:16:54

2026-08-25 16:00:15

2026-08-25 15:46:59

2026-08-25 15:42:00

2026-08-25 15:36:35

2026-08-25 20:01:40

2026-08-25 19:47:04

2026-08-25 18:17:25

2026-08-25 18:13:14

2026-08-25 18:12:06

2026-08-25 18:11:33

2026-08-25 18:07:32

2026-08-25 18:03:13

2026-08-25 17:55:50

2026-08-25 17:32:06

2026-08-25 17:28:53

2026-08-25 17:17:51

2026-08-25 17:09:32

2026-08-25 17:02:19

2026-08-25 16:47:02

2026-08-25 16:44:13

2026-08-25 16:37:15

2026-08-25 16:28:46

2026-08-25 16:26:41

2026-08-25 16:25:35

2026-08-25 16:23:09

2026-08-25 16:18:27

2026-08-25 16:01:22

2026-08-25 15:47:52

2026-08-25 15:42:41

2026-08-25 15:37:46

Advertising and Purchasing Decisions - combined survey results
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b32

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

smc

Male

Male

Male

Male

Male

Male

Male

Female

Male

Male

Female

Male

Male

Male

Female

Male

Female

Male

Female

Male

Female

Female

Female

Male

Male

Male

30-44

30-44

30-44

45-60

45-60

45-60

> 60

> 60

45-60

30-44

30-44

45-60

30-44

45-60

30-44

45-60

30-44

45-60

> 60

> 60

> 60

45-60

30-44

30-44

18-29

Pacific

East North Central

South Atlantic

West South

Central

East North Central

Pacific

Middle Atlantic

West North

Central

Middle Atlantic

Pacific

Pacific

East North Central

Pacific

West South

Central

South Atlantic

Pacific

Middle Atlantic

South Atlantic

South Atlantic

Mountain

Mountain

South Atlantic

Middle Atlantic

Middle Atlantic

Middle Atlantic

West South
Central

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

iOS Phone / Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Windows Desktop /
Laptop

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

MacOS Desktop /
Laptop

iOS Phone / Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

Android Phone /
Tablet

iOS Phone / Tablet

Android Phone /
Tablet

Windows Desktop /
Laptop

Android Phone /
Tablet

Android Phone /
Tablet

iOS Phone / Tablet

iOS Phone / Tablet

$75,000-$99,999

$75,000-$99,999

$125,000-$149,999

$200,000+

$75,000-$99,999

$0-$9,999

$25,000-$49,999

$25,000-$49,999

$75,000-$99,999

$150,000-$174,999

$175,000-$199,999

$25,000-$49,999

$150,000-$174,999

$150,000-$174,999

$150,000-$174,999

$10,000-$24,999

$125,000-$149,999

$10,000-$24,999

$150,000-$174,999

$50,000-$74,999

$75,000-$99,999

Prefer not to answer

$150,000-$174,999

$175,000-$199,999

$200,000+

$50,000-$74,999
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119188707519

119188706590

119188701135

119188700334

119188700291

119188700300

119188699494

119188699967
119188699832

119188699793

119188699361

119188699271

119188699305

119188699099

119188698984

119188698938

119188698884

119188698845

119188698627

119188698495

119188698585

119188698464

119188698359

119188698322

119188698292

119188698005

119188697304

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067
465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

465621067

2026-08-25 15:26:54

2026-08-25 15:25:21

2026-08-25 15:16:34

2026-08-25 14:52:17

2026-08-25 15:15:56

2026-08-25 15:14:25

2026-08-25 15:16:01

2026-08-25 15:15:43
2026-08-25 15:14:13

2026-08-25 15:14:26

2026-08-25 15:13:43

2026-08-25 15:14:41

2026-08-25 15:13:57

2026-08-25 15:14:33

2026-08-25 15:14:24

2026-08-25 15:13:31

2026-08-25 15:14:37

2026-08-25 15:13:58

2026-08-25 15:13:54

2026-08-25 15:13:46

2026-08-25 15:13:59

2026-08-25 15:13:54

2026-08-25 15:13:49

2026-08-25 15:13:47

2026-08-25 15:13:31

2026-08-25 15:13:25

2026-08-25 15:12:40

2026-08-25 15:28:35

2026-08-25 15:25:57

2026-08-25 15:18:19

2026-08-25 15:17:15

2026-08-25 15:17:11

2026-08-25 15:17:10

2026-08-25 15:16:50

2026-08-25 15:16:45
2026-08-25 15:16:36

2026-08-25 15:16:33

2026-08-25 15:16:00

2026-08-25 15:15:56

2026-08-25 15:15:55

2026-08-25 15:15:43

2026-08-25 15:15:30

2026-08-25 15:15:27

2026-08-25 15:15:22

2026-08-25 15:15:17

2026-08-25 15:15:00

2026-08-25 15:14:56

2026-08-25 15:14:56

2026-08-25 15:14:56

2026-08-25 15:14:39

2026-08-25 15:14:36

2026-08-25 15:14:34

2026-08-25 15:14:14

2026-08-25 15:13:12
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2026-08-25 12:24.:02
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Tranche B: Top-line results

Imagine you see an online advertisement for a product you had not planned to buy. The advertisement convinces you to buy the product. After using it, you are satisfied
with your purchase. Later, you learn that the advertisement's words and images were created entirely using artificial intelligence, or Al. The advertisement did not disclose
this when you saw it.

Source file: B - Advertising and Purchasing Decisions - Top Line.xIsx

Q1. Based on this situation, how much would you trust the brand that advertised the product?

Answer choice Share Count
A great deal 33.63% 75
A fair amount 31.39% 70
Not too much 25.56% 57
Not at all 9.42% 21

Answered: 223 | Skipped: 0

Q2. How likely would you be to buy another product from this brand?

Answer choice Share Count
Very likely 30.49% 68
Somewhat likely 36.77% 82
Not too likely 20.18% 45
Not at all likely 12.56% 28

Answered: 223 | Skipped: 0

Q3. How much, if at all, would you regret buying the product?

Answer choice Share Count
A lot 30.49% 68
Some 30.04% 67
Not too much 24.66% 55
Not at all 14.80% 33

Answered: 223 | Skipped: 0
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Q4. How much, if at all, would you feel misled by the brand?
Answer choice
Alot
Some
Not too much

Not at all
Answered: 223 | Skipped: 0

Q5. How likely would you be to recommend this brand to someone else?
Answer choice
Very likely
Somewhat likely
Not too likely
Not at all likely

Answered: 223 | Skipped: 0

Q6. How much, if at all, would you feel manipulated by the advertisement?
Answer choice
Alot
Some
Not too much

Not at all

Answered: 223 | Skipped: 0

Share

35.43%
34.53%
16.59%
13.45%

Share

30.94%
36.77%
19.73%
12.56%

Share

36.77%
33.63%
18.39%
11.21%

Count
79
77
37
30

Count
69
82
44
28

Count
82
75
41
25

Q7. How important is it for brands to tell consumers when an advertisement has been created entirely using Al?

Answer choice
Very important
Somewhat important
Not too important

Not at all important

Answered: 223 | Skipped: 0

Advertising and Purchasing Decisions - combined survey results

Share
56.95%
30.49%
9.87%
2.69%

Count
127
68

22

6
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Q8. How important would it be to you to know that a person reviewed and approved an Al-generated advertisement before it was published?

Answer choice
Very important
Somewhat important
Not too important

Not at all important
Answered: 223 | Skipped: 0
Age

Answer choice

<18

18-29

30-44

45-60

> 60

Answered: 223 | Skipped: 0

Device Type
Answer choice
iOS Phone / Tablet
Android Phone / Tablet
Other Phone / Tablet
Windows Desktop / Laptop
MacOS Desktop / Laptop
Other

Answered: 223 | Skipped: 0
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Share
60.54%
28.25%
7.17%
4.04%

Share
0.00%
8.97%
42.60%
27.80%
20.63%

Share
36.77%
57.40%
0.00%
3.14%
2.24%
0.45%

Count
135
63

16

9

Count

20
95
62
46

Count
82
128

= O N O
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Gender
Answer choice
Male
Female
Non-binary
A gender not listed here

Prefer not to answer
Answered: 223 | Skipped: 0

Household Income
Answer choice
$0-$9,999
$10,000-$24,999
$25,000-$49,999
$50,000-$74,999
$75,000-$99,999
$100,000-$124,999
$125,000-$149,999
$150,000-$174,999
$175,000-$199,999
$200,000+

Prefer not to answer

Answered: 223 | Skipped: 0
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Share
41.70%
58.30%
0.00%
0.00%
0.00%

Share
4.48%
0.90%
8.07%
12.11%
14.35%
11.21%
13.45%
14.35%
8.07%
11.21%
1.79%

Count
93
130

Count

10

18
27
32
25
30
32
18
25
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Major US Region
Answer choice
East North Central
East South Central
Middle Atlantic
Mountain
New England
Pacific
South Atlantic
West North Central
West South Central

US Territories

Answered: 219 | Skipped: 4

Advertising and Purchasing Decisions - combined survey results

Share
10.96%
4.11%
15.98%
7.31%
6.85%
20.09%
22.37%
3.65%
8.68%
0.00%

Count

24

35
16
15
44
49

19
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Tranche B: Individual response appendix

The following tables contain all 223 individual response records from B - Advertising and Purchasing Decisions - All Responses.xIsx.

Tranche B response records: Q1-Q8

115163051277
115163051079
115163050705
115163050278
115163049808
115163049529
115163049418
115163049385
115163049382
115163048331
115163047340
115163046455
115163010076
115163008739
115162969471
115162966267
115162960502
115162934444
115162930092
115162917930
115162912743
115162899793
115162885043
115162878774
115162876921
115162860359
115162847915
115162843435
115162842294
115162833317
115162828491
115162825471
115162802091
115162797889
115162794024
115162792447

A great deal
A great deal
A fair amount
A great deal
A great deal
A great deal
A great deal
A great deal
Not at all

A fair amount
A great deal
A great deal
Not too much
A great deal
A fair amount
A fair amount
Not too much
Not at all

A fair amount
A great deal
Not too much
A great deal
A great deal
A great deal
A fair amount
Not at all

A great deal
A fair amount
A fair amount
A great deal
A great deal
Not too much
Not too much
Not too much
A great deal

A fair amount

Very likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Very likely

Very likely
Somewhat likely
Not at all likely
Not too likely
Very likely

Very likely

Not too likely
Very likely
Somewhat likely
Somewhat likely
Not too likely
Not at all likely
Very likely

Not too likely
Not too likely
Very likely

Very likely

Very likely
Somewhat likely
Not at all likely
Very likely

Very likely
Somewhat likely
Very likely

Very likely

Not too likely
Not too likely
Not too likely
Very likely

Somewhat likely

Advertising and Purchasing Decisions - combined survey results

Alot

Some

Not too much
Alot

Alot

Alot

Alot

Some

Alot

Some

Alot

Alot

Not too much
Not at all
Some

Not too much
Some

Alot

Not too much
A lot

Some

Alot

Alot

Alot

Some

Alot

Alot

Not at all

Not too much
Not at all

Not at all

A lot

Alot

Some

Some

Not too much

Alot
Alot

Not too much
Alot
Some
Alot
Alot
Some
Alot
Some
Alot
Alot
Some
Not at all
Some
Some
Alot
Alot

Not too much
Not at all
Some
Some
Alot
Some
Alot
Alot
Alot
Some
Some
Not at all
Not at all
A lot
Alot
Some
Some

Not too much

Very likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Very likely

Very likely

Very likely

Not at all likely
Somewhat likely
Very likely

Very likely

Not too likely
Very likely
Somewhat likely
Somewhat likely
Not at all likely
Not at all likely
Somewhat likely
Very likely

Not too likely
Very likely

Very likely

Very likely
Somewhat likely
Not at all likely
Very likely
Somewhat likely
Not too likely
Very likely

Very likely

Not at all likely
Not at all likely
Not too likely
Very likely

Somewhat likely

Alot

Not too much
Not too much
Alot
Some
Alot
Alot
Some
Alot
Some
Alot
Alot
Some
Not at all
Some
Not too much
Some
Alot

Not at all
Not at all
Some
Alot
Alot
Alot
Some
Alot
Some
Some
Some
Alot

Not at all
A lot
Alot
Some
Some

Not too much

Very important
Somewhat important
Not too important
Very important
Somewhat important
Very important
Somewhat important
Very important

Very important
Somewhat important
Very important

Very important

Very important

Not at all important
Somewhat important
Very important

Very important

Very important
Somewhat important
Very important

Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important

Very important
Somewhat important
Very important
Somewhat important
Very important

Very important

Very important
Somewhat important

Somewhat important

Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important

Not too important
Not at all important
Very important
Somewhat important
Not too important
Very important

Not too important
Very important

Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important

Very important
Somewhat important
Very important

Very important

Not too important
Very important

Very important

Very important

Somewhat important
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Respondent ID Q2 Buy again Q3 Regret Q4 Misled Q5 Recommend Q6 Manipulated Q7 Disclosure

115162791296
115162790775
115162788235
115162784923
115162783433
115162762800
115162766332
115162760747
115162751291
115162728963
115162721393
115162710863
115162709872
115162709275
115162708122
115162707928
115162707912
115162707895
115162707656
115162707618
115162707620
115162706129
115162707484
115162707458
115162707423
115162707400
115162707365
115162707206
115162707146
115162707083
115162707073
115162707043
115162707016
115162706996
115162706907
115162706773
115162706676
115162706248
115162706125
115162705676
115162704983
115162701186
115162700837

Advertising and Purchasing Decisions - combined survey results

A fair amount
A great deal
Not too much
A fair amount
A fair amount
A great deal
A great deal
A fair amount
A great deal
Not too much
A fair amount
Not too much
A fair amount
Not too much
A great deal
A fair amount
A great deal
A fair amount
A great deal
A fair amount
A fair amount
A fair amount
A fair amount
A great deal
Not too much
A great deal
Not too much
A great deal
A great deal
A great deal
A great deal
A great deal
A fair amount
A great deal
A fair amount
A great deal
A great deal
Not too much
A fair amount
A great deal
A great deal
A great deal

A great deal

Somewhat likely
Very likely

Not too likely
Somewhat likely
Not too likely
Very likely

Very likely
Somewhat likely
Somewhat likely
Not too likely
Very likely

Not too likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Very likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely

Very likely

Very likely

Very likely

Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely

Very likely

Very likely

Very likely

Not too much
Some

Some

Not too much
Alot

Not at all
Alot

Not at all

Not at all

Not too much
Alot

Some

Some

Not too much
Alot

Not too much
Alot

Not too much
Alot

Some

Not too much
Not at all
Some

Not too much
Some

A lot

Not too much
Not at all
Alot

Alot

Alot

Alot

Not too much
Not at all

Not too much
Alot

Some

Some

Some

Not at all
Some

Alot

Some

Not at all

A lot

Alot

Not too much
Some

Not too much
Alot

Not too much
Not at all
Some

Some

Alot

Some

Some

Some

Some

Not at all
Some

Some

Some

Not too much
Not at all
Some

Not too much
Some

A lot

Some

Not at all
Alot

Alot

Alot

Alot

Not too much
Not at all

Not too much
Alot

Some

Some

Some

Not at all
Some

Alot

Some

Somewhat likely
Very likely

Not too likely
Somewhat likely
Not too likely
Very likely

Very likely
Somewhat likely
Somewhat likely
Not too likely
Very likely

Not too likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Very likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely

Very likely

Very likely

Very likely

Very likely

Not too likely
Very likely
Somewhat likely
Very likely
Somewhat likely
Not too likely
Somewhat likely
Very likely

Not too likely
Very likely

Very likely

Some

A lot

Alot

Not too much
Not too much
Not at all
Alot

Not too much
Not at all
Alot

Some

Alot

Some

Not too much
Alot

Not too much
Not at all
Some

Not too much
Some

Not too much
Not too much
Some

Some

Some

Some

Not too much
Not at all
Alot

Alot

Alot

Alot

Not too much
Alot

Not at all
Alot

Some

Not too much
Some

Not at all
Some

Alot

Some

Not too important
Very important

Very important
Somewhat important
Not too important
Not too important
Very important
Somewhat important
Very important

Very important

Very important

Very important
Somewhat important
Somewhat important
Very important
Somewhat important
Not too important
Very important
Somewhat important
Somewhat important
Somewhat important
Somewhat important
Very important

Very important
Somewhat important
Somewhat important
Somewhat important
Not too important
Very important

Very important

Very important

Very important
Somewhat important
Very important
Somewhat important
Very important
Somewhat important
Not too important
Somewhat important
Not at all important
Somewhat important
Very important

Very important

Not too important
Very important

Very important
Somewhat important
Very important
Somewhat important
Very important
Somewhat important
Very important

Very important
Somewhat important
Very important
Somewhat important
Very important

Very important

Very important

Very important
Somewhat important
Very important
Somewhat important
Somewhat important
Very important

Very important

Very important
Somewhat important
Somewhat important
Somewhat important
Not too important
Very important

Very important

Very important

Very important
Somewhat important
Very important

Not at all important
Very important

Very important
Somewhat important
Somewhat important
Very important
Somewhat important
Very important

Very important
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Respondent ID Q2 Buy again Q3 Regret Q4 Misled Q5 Recommend Q6 Manipulated Q7 Disclosure

115162699842
115162699396
115162699173
115162696193
115162695664
115162695771
115162692813
115162686646
115162688503
115162686253
115162686188
115162685703
115162684589
115162682720
115162682664
115162682481
115162681319
115162677907
115162676129
115162675774
115162674761
115162671536
115162671404
115162670472
115162666828
115162666754
115162664606
115162661508
115162661014
115162657560
115162655663
115162654757
115162654050
115162651331
115162650716
115162650174
115162648957
115162647714
115162647004
115162644917
115162646194
115162644819
115162644249

A fair amount
A great deal
A great deal
A fair amount
A fair amount
A fair amount
Not too much
A fair amount
A great deal
A fair amount
A fair amount
A great deal
Not too much
Not too much
A great deal
Not too much
A great deal
Not too much
A great deal
A fair amount
A great deal
Not too much
A fair amount
Not too much
Not too much
Not at all

Not too much
A great deal
Not at all

A great deal
A great deal
A great deal
A great deal
A great deal
A fair amount
Not at all

Not too much
A great deal
Not too much
A great deal
A great deal
A fair amount

A great deal

Somewhat likely
Very likely

Very likely

Very likely
Somewhat likely
Somewhat likely
Not too likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Very likely

Not at all likely
Not at all likely
Very likely

Not too likely
Very likely

Not too likely
Very likely
Somewhat likely
Very likely

Not at all likely
Somewhat likely
Somewhat likely
Somewhat likely
Not too likely
Not too likely
Very likely

Not at all likely
Very likely

Very likely

Very likely

Very likely

Very likely
Somewhat likely
Not at all likely
Not too likely
Very likely

Not at all likely
Very likely

Very likely

Not too likely
Very likely

Advertising and Purchasing Decisions - combined survey results

Not too much
Not at all

Not at all

Not at all

Not at all

Not too much
Not too much
Not too much
Alot

Not too much
Not at all
Alot

Some

Not at all

A lot

Some

Alot

Not at all

Not too much
Some

Alot

Some

Not too much
Not too much
Some

Some

Some

Some

Alot

Some

Not at all

Not too much
Alot

Alot

Not too much
Alot

Some

Alot

Some

Not at all
Alot

Not too much

Alot

Not too much
Not at all

Not at all

Not at all

Not at all
Some

Some

Not too much
Alot

Not too much
Not too much
Alot

Some

Not at all

A lot

Alot

Alot

Not too much
Some

Some

Alot

Alot

Some

Some

Some

Some

Some

Alot

Alot

Some

Not at all

Not at all
Alot

Alot

Not too much
Alot

Not too much
Alot

A lot

Not at all
Some

Some

Alot

Somewhat likely
Very likely

Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Not too likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Not at all likely
Very likely

Not too likely
Very likely
Somewhat likely
Somewhat likely
Very likely

Very likely

Not too likely
Not too likely
Somewhat likely
Somewhat likely
Not too likely
Not too likely
Very likely

Not at all likely
Very likely

Very likely

Very likely

Very likely

Very likely
Somewhat likely
Not at all likely
Somewhat likely
Very likely

Not at all likely
Very likely

Very likely

Not too likely
Very likely

Not too much
Not at all

Not at all

Not too much
Not too much
Not too much
Some

Not too much
Alot

Some

Not too much
Alot

Some

Not at all

A lot

Alot

Alot

Some

Some

Some

Alot

Alot

Some

Some

Alot

Alot

Some

Some

Alot

Some

Not at all

Not at all
Alot

Some

Not too much
Alot

Some

Alot

A lot

Not at all
Alot

Alot

Alot

Somewhat important
Somewhat important
Very important

Not too important
Not too important
Not too important
Somewhat important
Not at all important
Very important
Somewhat important
Somewhat important
Very important
Somewhat important
Not at all important
Very important

Very important

Very important

Very important

Very important

Very important

Very important

Very important
Somewhat important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Very important

Very important

Very important

Very important
Somewhat important
Somewhat important
Very important
Somewhat important
Very important

Very important

Not at all important
Very important
Somewhat important

Very important

Somewhat important
Somewhat important
Very important
Somewhat important
Very important

Very important
Somewhat important
Very important

Very important

Very important
Somewhat important
Very important
Somewhat important
Not at all important
Very important

Very important

Very important
Somewhat important
Somewhat important
Somewhat important
Very important
Somewhat important
Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important
Somewhat important
Very important

Very important

Very important
Somewhat important
Very important

Very important
Somewhat important
Very important

Very important

Not at all important
Very important

Very important

Very important
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Respondent ID Q2 Buy again Q3 Regret Q4 Misled Q5 Recommend Q6 Manipulated Q7 Disclosure

115162642931
115162641007
115162639696
115162638270
115162638279
115162637095
115162634518
115162634283
115162633552
115162633346
115162631572
115162631501
115162631068
115162630244
115162629518
115162628650
115162625420
115162624099
115162623558
115162621535
115162620379
115162622247
115162620257
115162620688
115162620392
115162618365
115162617857
115162617588
115162617438
115162617203
115162616167
115162616129
115162615876
115162614611
115162614065
115162613674
115162609583
115162608198
115162608938
115162608610
115162608540
115162608321
115162608262

A fair amount
A great deal
A fair amount
Not too much
A fair amount
A great deal
A fair amount
Not at all

Not at all

A great deal
Not at all

Not at all

Not too much
A fair amount
A fair amount
Not too much
A great deal
A fair amount
Not at all

Not too much
Not too much
A great deal
Not too much
Not too much
Not too much
A great deal
A fair amount
Not too much
Not at all

A fair amount
A fair amount
Not too much
A fair amount
A fair amount
Not too much
Not too much
A fair amount
A fair amount
A great deal
A fair amount
Not too much
Not too much

A fair amount

Somewhat likely
Very likely
Somewhat likely
Not too likely
Somewhat likely
Very likely
Somewhat likely
Not at all likely
Not at all likely
Very likely

Not at all likely
Not at all likely
Not too likely
Somewhat likely
Not too likely
Somewhat likely
Somewhat likely
Somewhat likely
Not too likely
Not too likely
Not too likely
Very likely

Not too likely
Not at all likely
Not too likely
Very likely
Somewhat likely
Not too likely
Not at all likely
Somewhat likely
Somewhat likely
Not too likely
Somewhat likely
Somewhat likely
Not too likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Not too likely

Somewhat likely

Advertising and Purchasing Decisions - combined survey results

Some

A lot

Some

Not too much
Not too much
Not at all

Not at all
Some

Some

Alot

Alot

Alot

Some

Some

Some

Not too much
Alot

Not too much
Some

Some

Some

Alot

Not too much
Not too much
Some

A lot

Some

Some

Not at all
Some

Not too much
Some

Not too much
Some

Some

Not too much
Not too much
Not at all

Not at all

Not at all
Some

Not too much

Not too much

Some

A lot

Some

Not too much
Some

Not at all

Not too much
Alot

Alot

Alot

Alot

Alot

Some

Some

Not too much
Some

Alot

Some

Some

Some

Alot

Alot

Some

Alot

Some

A lot

Some

Alot

Not at all
Some

Not too much
Some

Not too much
Some

Alot

Not too much
Not too much
Not at all

Not too much
Not at all
Some

Some

Some

Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Not too likely
Not at all likely
Very likely

Not at all likely
Not at all likely
Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Not too likely
Not too likely
Not too likely
Very likely

Not too likely
Not too likely
Not too likely
Somewhat likely
Not too likely
Not too likely
Not at all likely
Somewhat likely
Somewhat likely
Not at all likely
Not too likely
Somewhat likely
Not too likely
Not too likely
Somewhat likely
Somewhat likely
Very likely
Somewhat likely
Somewhat likely
Not too likely

Somewhat likely

Some

A lot

Some

Not at all
Some

Not at all
Some

Alot

Alot

Alot

Alot

Alot

Some

Some

Not too much
Some

Alot

Some

Some

Some

Some

Alot

Alot

Some

Alot

Not too much
Some

Alot

Not at all
Some

Not too much
Some

Not too much
Not too much
Some

Some

Some

Not too much
Not at all

Not too much
Some

Not too much

Not too much

Very important

Very important
Somewhat important
Somewhat important
Very important

Very important

Not too important
Very important

Very important

Very important

Very important

Very important
Somewhat important
Somewhat important
Somewhat important
Very important

Very important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Very important

Very important

Not too important
Somewhat important
Very important

Very important
Somewhat important
Very important
Somewhat important
Not too important
Not too important
Somewhat important
Very important

Very important

Not too important
Not too important
Not too important
Not too important
Somewhat important

Very important

Very important

Very important
Somewhat important
Somewhat important
Somewhat important
Very important

Very important
Somewhat important
Not at all important
Very important

Very important

Very important

Very important

Very important
Somewhat important
Very important

Very important
Somewhat important
Somewhat important
Very important
Somewhat important
Very important

Not too important
Very important

Not too important
Very important
Somewhat important
Very important

Not at all important
Somewhat important
Very important
Somewhat important
Not too important
Not too important
Somewhat important
Somewhat important
Very important

Not too important
Very important
Somewhat important
Not too important
Very important

Very important
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Respondent ID Q2 Buy again Q3 Regret Q4 Misled Q5 Recommend Q6 Manipulated Q7 Disclosure

115162607962
115162607787
115162607406
115162606714
115162604996
115162604652
115162602790
115162603001
115162601994
115162601929
115162601601
115162600839
115162599204
115162598060
115162598063
115162597390
115162596580
115162595503
115162595518
115162595347
115162590889
115162590630
115162586745
115162588654
115162587662
115162587580
115162587556
115162586897
115162586141
115162585946
115162585808
115162585650
115162585550
115162585179
115162583871
115162584485
115162583379
115162584143
115162584023
115162583736
115162582061
115162581832
115162577665

Not too much
A great deal
A fair amount
A fair amount
Not at all

Not too much
Not too much
A great deal
A fair amount
A great deal
A fair amount
Not at all

Not too much
A fair amount
Not too much
Not too much
Not too much
A fair amount
A fair amount
Not at all

A fair amount
Not too much
A fair amount
A great deal
A fair amount
Not too much
Not too much
Not too much
Not too much
A fair amount
A great deal
A fair amount
A fair amount
Not at all

Not too much
Not too much
A fair amount
Not at all

A great deal
A fair amount
A great deal
A great deal

Not too much

Not at all likely
Very likely
Somewhat likely
Somewhat likely
Not at all likely
Not too likely
Not too likely
Very likely

Very likely

Very likely
Somewhat likely
Not at all likely
Not too likely
Somewhat likely
Not too likely
Not too likely
Not too likely
Somewhat likely
Somewhat likely
Not at all likely
Somewhat likely
Not too likely
Somewhat likely
Very likely
Somewhat likely
Not too likely
Not too likely
Not too likely
Not too likely
Somewhat likely
Not at all likely
Somewhat likely
Somewhat likely
Not at all likely
Not at all likely
Not at all likely
Somewhat likely
Not at all likely
Very likely
Somewhat likely
Very likely
Somewhat likely

Somewhat likely

Advertising and Purchasing Decisions - combined survey results

Not too much
Alot

Not too much
Not too much
Alot

Some

Some

Alot

Some

Alot

Alot

Alot

Not too much
Not at all
Some

Some

Some

Not too much
Not at all
Alot

Not at all
Some

Not too much
Alot

Not at all
Some

Some

Not too much
Some

Not too much
Some

Not too much
Some

Alot

Alot

Alot

Not too much
Alot

A lot

Not at all
Alot

Some

Some

Alot

Alot

Some

Not too much
Alot

Alot

Alot

Alot

Some

Alot

Some

Alot

Some

Not too much
Some

Some

Some

Not too much
Not at all
Alot

Not at all
Some

Some

Alot

Not at all
Some

A lot

Some

Some

Not too much
Not at all

Not at all
Some

Alot

Alot

Alot

Not too much
Alot

A lot

Not too much
Alot

Not at all

Some

Not at all likely
Very likely
Somewhat likely
Somewhat likely
Not at all likely
Not at all likely
Not at all likely
Very likely
Somewhat likely
Very likely

Very likely

Not at all likely
Not too likely
Somewhat likely
Not too likely
Not too likely
Not too likely
Somewhat likely
Somewhat likely
Not at all likely
Very likely

Not too likely
Not too likely
Very likely

Very likely

Not too likely
Not too likely
Not too likely
Not too likely
Somewhat likely
Somewhat likely
Somewhat likely
Somewhat likely
Not at all likely
Not at all likely
Not too likely
Somewhat likely
Not at all likely
Very likely
Somewhat likely
Very likely
Somewhat likely

Somewhat likely

Alot

Alot

Not at all

Not too much
Alot

Alot

Alot

Alot

Alot

Alot

Some

Alot

Alot

Not too much
A lot

Some

Some

Some

Not at all
Alot

Some

Some

Some

Alot

Not too much
Some

A lot

Some

Some

Not too much
Some

Not at all
Some

Alot

Some

Some

Not too much
Alot

A lot

Not too much
Alot

Not too much

Alot

Very important

Very important
Somewhat important
Somewhat important
Very important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Very important

Very important

Not too important
Very important

Very important
Somewhat important
Somewhat important
Not at all important
Very important
Somewhat important
Very important
Somewhat important
Very important
Somewhat important
Very important

Very important
Somewhat important
Somewhat important
Not too important
Very important

Not too important
Not too important
Very important

Very important

Very important
Somewhat important
Very important

Very important
Somewhat important
Very important
Somewhat important

Very important

Not at all important
Very important
Somewhat important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Very important
Somewhat important
Not at all important
Very important

Very important

Very important
Somewhat important
Very important
Somewhat important
Very important

Very important

Very important

Very important

Very important

Very important

Very important

Very important

Very important

Not too important
Somewhat important
Not too important
Very important
Somewhat important
Somewhat important
Very important
Somewhat important
Somewhat important
Very important

Very important

Very important
Somewhat important
Very important

Not too important

Somewhat important

Page 31



Respondent ID Q2 Buy again Q3 Regret Q4 Misled Q5 Recommend Q6 Manipulated Q7 Disclosure
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Tranche B respondent profile and collection metadata
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